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The changes triggered by the global financial crisis in 2008, the immigration flows and the covid-19 pandemic in contemporary

societies have transformed the way individuals communicate, create content, and ‘consume’ publicly available information.

Consequently, political, societal, and financial pressures have led to alternative forms of media practice and representations and

disrupted the core relationships and dynamics between politics, journalism, and society.

This edited book examines the key challenges in political discourse and journalistic practice in times of crisis. It focuses on European

paradigms and links political rhetoric and media challenges with the societal, political, and financial crises from 2008 until the

present.
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